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INTRODUCTION

Did you know?

1. Christian Charities under-perform in legacy income.

2. In the next 40 years, Christians will bequeath over £400 billion.

3. Secular charities with big budgets out-gun Christian charities with
effective legacy campaigns. Spending on legacy advertising among
Christian charities is sometimes as low as 0.3% of income, while for
instance, Cancer Research, spent 3% in 2007.

4. There is evidence that Christians are very generous givers both in life
and at death. (48% of Christians have or would consider a bequest
versus 31% of non-worshippers.) However, there is a concern that they
are giving substantially more to the high profile secular charities.

5. Other consortia have proved effective in changing legacy-giving
patterns. Notably, Will Aid – which has in 20 years changed an under-
performing charity sector into one that punches well above its weight in
terms of legacy income.

Christian charities are faced with both a challenge and an opportunity here. Individual
charities working in isolation are unlikely to be able to change the mindset of the
Christian population. By working together, however, our individual impact can be
multiplied many times over.

Christian Legacy is currently offering Full Membership to a limited number of new
charities. By keeping the main campaign to a defined number of charities, we are able
to promote both legacy giving generally and also offer prominence within materials to
the individual member charities.

We are also offering Associate Membership to charities who are interested in
participating in the overall cause, but who may be excluded from the main campaign
for various reasons.

Media organizations may wish to consider joining as Media Partners, with the option
of paying their membership fee in the form of free advertising space.
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Who are Christian Legacy?

Christian Legacy is a group of leading Christian charities working together to
encourage people to leave a legacy in their will to Christian organisations.

Legacy gifts are vital to the funding of Christian charities. However, many Christians
do not see the importance of leaving a legacy to a Christian organisation. Through
working together, we aim to encourage greater giving to enable the furtherance of the
Kingdom.

Vision:

We have a vision of a world transformed by the generous giving of Christians in their
wills. In the next 40 years, Christians will bequeath over £400 billion. With such a
huge sum at stake, we want to challenge Christians to a kind of giving that could help
leave a 'Christian legacy' to future generations.

Such a bold vision cannot be taken forward by a single charity. We must act together
as a Christian consortium to move the vision in the face of aggressive competition
from secular charities.

Goal:

The newly clarified objectives of the consortium have been honed down to a simple,
measurable goal:

To change the legacy giving behaviour of Christians so that they choose
Christian charities.

Strategy:

To create a strong association among Christians:

For Christians, LEGACY = CHRISTIAN
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What’s the thinking behind Christian Legacy?

Every Christian organisation is simply acting out part of the overall mission of Jesus
Christ – and they do this on behalf of the Church. We are all concerned with the same
thing: we want to see the Kingdom grow and for everyone to experience the love of
God.

How do we gain support for this work? In a country where the church population is
elderly, many live on low incomes and are limited in their giving. But at the same time
they have significant capital that – depending on individual circumstances – could be
given as an act of stewardship.

Statistics suggest that each year 60,000 Christians die and leave over £9billion in
assets. However, relatively little of this finds its way to support vital Christian work.
Churches and Christian organisations are not benefiting as much as they could, and
the Church and its mission is all the poorer for it.

Rather than simply make another appeal, we wish to change attitudes so that
stewardship is about ‘all we have’ – not just our income. This may seem obvious, but
the evidence is that many Christians still make the biggest giving decisions of their
lives without considering how they can ensure the furtherance of the Kingdom.

Contacting Christian Legacy

Correspondence address:
Christian Legacy, Garth House, Leon Avenue, Cardiff CF15 7RG.

Tel: 029 2081 0800

Email: Nia.Short@cff.org.uk

Website: www.christianlegacy.org.uk
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2010-11 CAMPAIGN

2010-11 focused on promoting legacy giving to Christians via the Christian press. The
advertising took readers on a journey from consideration of what their legacy might be
in its widest sense, to a direct promotion of leaving a legacy to a Christian charity,
featuring real-life supporters.

Phase 1

Featured well-known figures in Christian circles, to give authority to the
campaign message. Bishop Tom Wright, Joel Edwards, Jeff Lucas, Wendy
Craig, Ian Coffey and Rob Parsons shared their own vision of what they would
like to be remembered for – what their own Christian legacy would be.

Phase 2

Featured the Chief Executives of all six founder members of Christian Legacy,
each sharing their vision of the Christian legacy that would be left by their own
organisation.

Phase 3

Featured supporters of the six member charities talking about why they had
decided to leave a gift in their will to a Christian charity.

Phase 4

Featured relatives or friends of people who had left a gift in their will, explaining
why a legacy to a Christian organisation had been so important.

"Jesus' legacy"

A series of 3 ads was produced based on Luke 4:18 – “good news to the poor”;
“freedom for the prisoners”; and “release the oppressed” each ad featuring two
of the member charities. These were used in magazines where it was not
possible to run the main campaign for technical reasons.

Media and Format

Publications included: Church Times, Reform, Christianity, Direction, Idea,
Pastoral Review, Third Way, Families First, Methodist Magnet, Evangelical
Times, Baptist Times.

Advertisements were run 3 at a time on consecutive right hand pages, to
maximise the impact.

Survey
The 2009 survey will be repeated in a selection of publications, to gauge
whether there has been any shift in awareness of legacies.
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2010 CAMPAIGN PHASE 1
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CHRISTIAN LEGACY PHASE 2 ADVERTISING 2010


